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Instructions to Candidates:

Answers should be Written completely either in Kannada or English.

SECTION-A
QN - D

Answer any Five Sub questions from this section. Each sub question carries Two marks.

(5%2=10)
81 RNO0T 03PRTe T WOT [BOR GuB0L. B GVT FHOIH JCE LOFNY),
BROQIIT. '
1. a) Stateany two needs to study consumer behaviour.
. TR®T SBBPBODI, OTONT [IRBD 03VFTRTOR STE CNINvm, $9A.

b)  Whatis Motivation?

B0 DOTBERD?
c) Whatis meant by open-ended question?

BT FZOD OBFHe?
d) Whatis meant by attitude?

‘WIEF'OD IBFReD?
e) Who is a consumer?

TORE D0W3 0339807
f)  Define mean.

'HODRO” 0T, TRATDIA.
g) Give the meaning of marketing research.

‘SedFedonT BOBRETD 0D OBFDTR, 393

[P.T.O.
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SECTION-B
QR - O
Answer any Three questions from this section. Each question carries Five marks.
: (3%5=15)
88 LPNOOT oIRHTe e TINOR GvIOR. J3 Todo d VORI, BROOWIT.
Briefly explain the types of personality.
SIIT BTORYR, BOFTToN DF[OA.
Write a note on sources of secondary data.
- 'Q8cod BetR'B SeonY ed E3TEd 2B,
Write a note on ‘ANOVA’,
‘ANOVA’ 271§ 2,00 35388 2030000,
Briefly explain the different stages in the consumer decision making process.
MBIC ITOFT IRTBRWT TFoHoH DOSNYR, FOZTTN DBJOA.
SECTION - C
| CATALT S
Answer any Three questions from this section. Each question carries Fifteen marks.
(3x15=45)

8% RNO0T cipPYue Sweth TFRVR ¢uZdR. B3 T od BOHTD OBV, TRODTH,

Explain the different types of marketing research in detail.
ANF 0e30d [RIELIONT xomemﬂm QRTINS

Discuss in detail, the environmental determinants of consumer behaviour.
M®HIC SBBVTON/[IFI0D JOIT ATRFTINTR, DTTZN WiF A,

Briefly explain the layout of a research report.
RoBReFTR [OOOD DTRFIZ, Fo3T=N HZ0A.

Explain the different methods of “Probability” and “Non-probability” sampling.
'ROFIODI0D [RTO' DY) ‘Fo@RecHIoNVT TRTO'CDL LT ARINYER,
QIO




