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Instructions to Candidates:

Answer any Five sub-questions. Each sub-question carries Two marks.

Answer completely either in Kannada or in English.

SECTION-A
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1. a)

b)

d)

Define marketing management.
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What is Target marketing ?
700 BRTIFE] HOTTEd ?

Give the meaning of promotion.
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Mention two factors mﬂuencmg pricing decisions.
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What is physical distribution ?
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f)  Whatisadvertising ?
LTIV DOTTEI 9

g)  Whatis green marketing ?
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Answer any Four questions. Each question carries Five marks.
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2.  Explain importance of marketing.
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3.  Briefly explain consumer buying decision process.
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4. Explain the factors affecting the price of the product.
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5.  Explain the components of promotion mix.
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6.  Write a short note on mobile marketing.
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SECTION-C
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Answer any Two questions, Each question carries 12 marks. (2x12=24)
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What is marketing mix ? Explain 4P’s of marketing mix.
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What is market segmentation ? Explain the bases of market segmentation. -
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What is product life cycle ? Explain the stages in product life cycle.
U 22T 235, ©0TBed 7 VBT RIS BT G ToSrva Dm0

b S

SECTION-D
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Answer any One of the following questions. Each question carries 6 marks. (1x6=6)
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Develop a logo, tagline and an advertisement for a clothing brand.
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Identify promotional strategies adopted by a private college.
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