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Instructions to Candidates:
All the answers should be written completely in English or in Kannada.

SECTION - A
‘ NPT - D
Answer any FIVE of the following questions. Each question carries 2 marks.
(5%2=10)
SRPTETR DH JJReR w38 der. [3 IZR 2 OFNH.
1. a) Define Engel’s law on consumption.
QONY’  ATRNOTHVI),  WYADIA.

b) Give any two examples of secondary data collection.
Q30D B[ked Ron®g TR YUTRBOTH  ACR.

- ¢) Whatdo lryou mean by ANOVA?
ANOVA 2038e30?

d) Define exploratory research.
GlelACN DL ROBRFIOND, WAV

e) State any two differences betweeﬁ questionnaire and schedules in marketing
research.
?;3&5% ROBRFINY TP|Y DB WePDTYOD  IWAI  BITZANGR,
A. .

f)  What do you ‘mean by non-probability sampling?
Qe TS ROPTICODZONYT [T QOTTEN?

g) What is t-test?
£3-300eEODTY, QDROA.
| [P.T.O.
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SECTION - B
QTR - D
Answer any FOUR of the following questions. Each question carries 5 marks.
: (4x5=20)
TONT  C3RF)monte o, ZPRen wo3da. I3 a_;é;ﬁ 5 oosneh.
2.  Briefly explain the pﬁmary data collection methods.
WP [P  FOMBH  IRSBE), IRTZN  ITOR.

3.  Write a short note on Nicosia model.
QBPA0ID  [RTWOOD 7} 20T Ny 3TEd 20TEWO.

4.  State the differences between qualitative and quantitative research.
OEegs  H TOBRTIZE  HOBRGHOD  TRDS IZVITD, 394,

S.  What are the characteristics of Marketing. research?
SoodFeiont  FoZeeE[od MoROBRNY®M,  DZOA.

6.  Explain the steps in consumers decision making process.
MO®HE  QEOFONTR), ZPWS  TFobhod TOINYW, ITOA.

SECTION - C
R - A
Answer any TWO of the following questions. Each question carries 12 marks.
O3R)TW0R AT gs_lmﬁ L3T Q. gaoimocimé 12 wognss. (2x12=24)

7. What is market research? Elaborate the important steps in marketing research process.
SodhEy] MoBweld  HoWOrE?  SmIFUonT  Xodegme  IIobodyY TIw
TOINTR,  WTOA.

8. Who is a consumer? What arc the factors affecting consumer behaviour?

BT o7 MTBC IDIPE0N DY TV DT BOINRW  CIRIYY).

9.  Writc a short note on:
a) Howard sheth model
b) Environmental determinants of consumer buving behaviour.
23308 LaBoW0.
2 DREE 33 =RE0
b) m™TEC D00 IJIIVICT TOXT  EFONAW.
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10.

11.

SECTION - D
PN - &
Answer any ONE of the following questions. The question carries 6 marks.(1x6=6)
RRHTe 20 IR evzoR. T2 TIodo 6  LoIRIR, BRI,

Design a questionnaire to collect information on consumer satisfaction on a specific
product of your choice.

3&*0 603)&3 R@F'c% Qﬂ)éiﬁtﬁ =0ed3 % T0 3w033 méoéoﬁbab NOﬁ&ofoC,‘O
wDDBQ?O:bKD &)NNM@N

Prepare a marketing survey report with imaginary information.
TOOVE  BP&ICIROHR [T  TweFod  [OOODRY,  Z03OA.




